THE WHOLE WORLD MOBILISING
Corps/Centre Information

Following on from the Whole World Praying and Whole World
Reading campaigns, The General has issued a challenge to the
entire Salvation Army world to mobilise in mission. Beginning
January 2017, The Whole World Mobilising: Go Forward, is a oneyear campaign that enlists every Salvationist around the globe to
go forward in mission.
This international campaign provides a great catalyst for mission,
and fits perfectly with our Mission Plan practice of Doing Mission
Together, to bring life to the 120,000 people we are already
helping each year. So we want to make the most of this
opportunity. But because we also recognise that corps
and centres are already busy, we want to make this easy.
This booklet presents five ideas that we’d like your corps
or centre to engage with (four of them don’t even require
much work!).
May God bless your efforts to grow His Kingdom this year.

Alastair and Vanessa
(Mission Resources Department)

For more information, please contact The Salvation Army Corps
Mission Resources Department:






Phone: (04) 382 0720
Email: missionteam@nzf.salvationarmy.org
Web: www.salvationarmy.org.nz/missionplan
Facebook: www.facebook.com/
NZFTMissionResources
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1. Hold an ‘Engage with your Community’ Event
As for our Taking it to the Streets campaign in 2015, we are asking for
every corps and centre to ‘do something’—something extra before the
end of the year that engages with your community. Even better—do
something with someone else—as part of doing mission together.
There are plenty of ideas later in this booklet to get you started.

2. Conduct a Prayer Walk
A great way to kick off the campaign or to lead into your event is to
organise a local prayer walk. IHQ is providing a website to track
where Salvationists have been over the year.

3. Encourage Personal Engagement
The campaign also presents a great chance to encourage
your people to engage on a personal level. For example,
in New Zealand, 25-26 March is Neighbour’s Day and
presents a perfect opportunity for your staff/congregation
to develop relationships with (or meet) their neighbours.

4. Be Visible
Is there a way for you to be more visible in your community?
Can you attend community events as a group wearing witness
wear (e.g. Waitangi Day, ANZAC Day)? How is your signage?

5. Observe Youth and Children’s Day
Separate resources are being distributed to support a youth and
children’s day. We suggest 5 March as this is National Children’s Day.
Across the year, a plan might look something like this:
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This campaign will only be a success if birthed in prayer. Here are some
ideas to help you pray:




Pray for a leader.




Pray for the impact on your community.

Pray for an enthusiastic and committed project
team.
Pray for the right idea.







Children’s/Youth Day: Suggested as 5 March.



Choose a leader: Do you have someone
who is passionate about outreach?






Neighbours Day: 25-26 March.
Your prayer walk.
Your outreach event.
How will you lead up to the events? Preaching series?
Promotions in church services / staff meetings?

Inspire 2-3 others to join your team.

Pray for the right idea.
Explain the concept and look over the ideas later in this document.
Where are you already active in the community? What does your
community need? What skills or contacts does your
congregation have? What could you do?
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Decide when (check for clashes; consider your follow-up plan below).
Identify actions, timelines and assign responsibilities.
Do you need council approval?
If you need resources, consider an LMI grant from your division.
Do you need to cancel other centre programmes during the campaign?
If your event is weather dependent, what is your backup plan?

Develop a plan to get your whole centre or corps
involved, covering:



Casting vision, then continuing to tell them
about it (e.g. newsletters, regular promotions, etc.).




Getting them praying.

Getting them doing (give them jobs both before the
event and during). Make it easy for them (e.g. give them
flyers or invitation cards to hand to friends).



event?

Do your people need any training to prepare them for the

Once you have engaged with your community, what will be their next step?
An invitation to a parenting course? A family movie night? A special
Christmas celebration? An Alpha Course at your centre? A relevant Sunday
series?




How will you tell them about their next step?
Is your Welcome Team prepared for any new people coming after the
event? (Refer to the Welcome Team Training resource on the Intranet).
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Hold a Messy Church service (ask the Mission Team for
more information).
Hold church in a local park.
Prepare a flyer for people to letter-box drop in their
street with an invitation to a corps special event.

Organise a community market day or craft fair at your centre —
offer hospitality inside your space and host to impress.
Plan a Halloween alternative event (Light Party).
Run a community car rally or scavenger hunt – get local
business sponsorship for prizes.
If there’s already a community day of some sort,
become actively involved in that. Be visible!
Put on an alcohol-free ball or dance for the youth in
your area.
Create a Christmas Walk-through or Christmas Tree
Ghetto, open to the public in December.

Stage a debate – invite SPPU or others and local community leaders to
be on the teams.
Conduct a community-wide questionnaire — door to door and down the
street — as a conversation starter and information-gatherer. As a followup, invite people to hear about your findings and share a meal together.
Find out about an unmet local need or local issue. Meet the need or
promote the issue. Work with other local churches.
Take part in Gambling harm awareness week (early September). Find
out about local plans.
Host a SOUP dinner (detroitsoup.com), where people promote ideas for
helping the community, and the guests decide which one proceeds.
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Adopt a local street. Call door-to-door offering gardening or other help.



Serve another community group in your neighbourhood, e.g. by
providing transport for an outing.



Clean up a local park and have a picnic. Provide music and other
entertainment.

Build on your relationship with the local school. How else can you
serve them?



Put on a dinner to thank the local business leaders who serve your
community. Share The Salvation Army story.



Get a buskers licence and do some busking. Worship in
the outdoors.



In small groups, locate yourself in your town centre or at
the local mall. Sit, watch and pray. Discern the Spirit at work
in this place.



Have home groups meet in a local café or pub instead of
their usual meeting place. Having done some pre-reading, have
an active discussion and invite others to join you.






Link with other parts of Salvation Army mission in your area: what can
you do together?
At your Family Store: hold a weekly sausage sizzle each Saturday for a
month, run a series of ‘story time’ mornings for pre-schoolers or a mainly
music on Saturday in your Family Store.
Plan street-by-street prayer coverage across an area of
your town or city. Walk the streets.
What unique skills do you have access to? How can
these be put to use?
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A prayer walk is an easy activity to involve your congregation / staff and
will set your Year of Mobilisation in the right direction, or help engage
your people in your planned outreach event..
If you’ve never conducted a prayer walk before, here are some thoughts
to get you started. Also, the intranet contains tips for praying together
that you may find helpful, including for an outside youth prayer
experience and a half-night of prayer.
(sarmy.net.nz >> Strategic Mission Plan >> Discipleship Resources)

Where to walk?





Where are you trying to engage? Your local school,
particular streets, the venue for your outreach?
Who would you like to influence? Local decision
makers such as your local council or MP. Shops selling
alcohol / pornography.
Will you go as a large group or split into small groups?

How to pray?






Pray for the impact of your outreach on your community.
Pray for eyes to be opened to see Jesus.
Pray Scripture over your community.
Ask the Holy Spirit to reveal new insights about your community.

Provide opportunities for your people to engage in prayer
for your community and the campaign’s impact. For
example:





Hold a half night of prayer.
Include dedicated prayer segments in your meetings.
Hand out prayer cards, provide prayer topics for small
groups or staff meetings, and/or include prayer ideas
in your weekly newsletter.
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Outreach usually starts through a relationship, so as well as mobilising
corps and centres, we also want to mobilise Salvationists at a personal
level to build intentional relationships with friends, workmates and
neighbours.
It’s easy to encourage personal action. For example, you could:



Challenge people to invite two families into their homes this month —
one from the church and one not from the church.



Run a ‘how to share your faith course’ like ‘Friendships that Count’
and ask people to take a step to engage with a friend.



Ask people to take a step to deepen a relationship with
someone this week (e.g. go out for coffee).



Preach a sermon or lead a devotion on hospitality.

One idea we want to promote is Neighbour’s Day.

Recognising that most people don’t know their
neighbours well and are embarrassed about
that, Neighbours Day Aotearoa seeks to give an
excuse to bring neighbours together. Connected
neighbourhoods are proven to be more resilient and to
enhance the wellbeing of individuals.





Neighbours Day in New Zealand is the weekend of 25-26 March. Fiji
and Tonga don’t have an official Neighbours Day but could do
something locally.
The Neighbours Day website (http://neighboursday.org.nz/) has all the
resources you need to make the most of this day, including editable
invites and posters, contact sheets and ideas for getting started.
In its simplest form, you could ask your people to gather their
neighbours’ contact details, or take them some home baking. Going a
step further, they may wish to organise a street BBQ or afternoon tea,
or a sports game at the local park.
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The following supporting resources are available on the Intranet under
Strategic Mission Plan >> Mission Resources >> Discipleship Resources.

With space to add details of
your event along the bottom.

A simple icon for using on screen or
in your newsletter.

For use as a poster or icon
in your advertising.

You could also use the Taking it to the Streets
images for your Outreach Event. The intranet
contains posters, newsletter images, background
images, PowerPoint slides and music for a jingle.
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 Establish planning team

 Confirm date

 Pray for your event choice

 Book venue

 Decide on event

 Request LMI grant

 Confirm budget

 Develop plan

 Confirm sound/tech team

 Develop prayer plan

 Establish set up/clean up teams  Develop communication plan
 Establish catering team

 Tell corps/centre your plans

 Establish back up plan
 Recruit congregation/staff

 Weekly promotions in meetings

 Ask congregation/staff to pray,

 Weekly information in

 Finalise arrangements

 Website updated

 Provide any training

 Develop advertising for event

help, invite others and turn up

newsletter

and your follow-up plan

 Distribute advertising
 Develop packing list

 Half night of prayer / prayer
walk

 Purchase food and other
supplies

 Check in with any vendors

 Purchase prizes / giveaways
 Walkthrough with leaders
 Knee drill

 Have your prayer warriors
praying during the event

 Arrive early
 Have a great day

 Remember to thank people

 Pray—give thanks to God and

 Thank your team

pray for your follow up

 Pay invoices

 Follow up guests (as

 Gather feedback

appropriate)

 Review

 Hold your follow up event
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